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Call for Chapters
Augmented Horizons Redefining Consumer
Engagement in the Digital Era

Aims and Scope:

In the bustling landscape of modern commerce, where attention is the most prized currency, Augmented Reality (AR) has emerged as the harbinger of a new era in marketing. In
"Augmented Horzons: Redefining Consumer Engagement in the Digital Age." we embark on a journey through the transformative power of AR in reshaping the way brands connect
with their audience.Set against the backdrop of an inereasingly digital world, this book delves into the convergence of technology and consumer behavior, revealing how AR has
become the linchpin in erafting immersive, personalized, and memorable experiences. Through a blend of insightful analysis, real-world case studies. and expert commentary,
"Augmented Horizons" uncovers the untapped potential of AR as a catalyst for revolutionizing marketing strategies.From retail to entertainment, tourism to education, AR has
permeated every facet of our lives, promising to redefine the very essence ol consumer engagement. As we navigate through the pages of this book, we unravel the secrets behind
successtul AR eampaigns. dissect the underlying psychology driving consumer interactions, and explore the ethical implications of this burgeoning technology Drawing on the latest
research and industry trends, "Augmented Horizons" equips marketers, entrepreneurs, and innovators with the tools they need to hamess the full power of AR and stay ahead in an
ever-evolving digital landscape. Whether you're a seasoned marketing professional seeking to adapt to the new normal or an aspiring entrepreneur looking to disrupt the status quo,
this book is your indispensable guide to unlocking the boundless opportunities of augmented reality marketing. As we stand on the brink ofa paradigm shift in marketing, "Augmented
Horizons" invites you to reimagine the possibilities, transcend conventional boundaries, and embark on a journey to redefine consumer engagement in the digital age. Welcome to a

world where reality is augmented, and the horizon knows no limits.

List of Topics:

Table of Contents
Introduction: The Dawn of Augmented Horizons

« Part I: Foundations of Augmented Reality Marketing

+ Unraveling the Essence of Augmented Reality

* The Psychology of Consumer Engagement

« Part II: Crafting Immersive AR Experiences

* Designing Compelling AR Campaigns

* Part I1I: Implementing AR Strategies Across Industries

» Retail Revolution: AR's Impact on Shopping Experiences
+ Entertainment and Media: Redefining Audience Interaction
+ Tourism and Hospitality: Transforming Travel Experiences
* Part [V: Challenges and Future Directions

+ Ethical Considerations in AR Marketing

» Emerging Trends and Future Outlook

Chapter Submission Procedure:

Step 1: Go to IIP website www.iipseries.org

Step 2: Register in the portal by clicking on Signup
Step 3: You can submit chapter at your dashboard or
directly through IIP website after you login

Step 4: Click on submit chapters

Step 5: Select the book series title along with Book
Series 1D to which you wish to submit

Step 6: Upload all necessary details along with your
chapter in word file format.Refer IIP Chapter format
at download in ITP Website

Author Benefits:

1. Selected chapters (not all) will be indexed in
RSquareL and other indexing platforms including
Amazon, Google Books etc.

2. Publication of chapter in book series with ISBN /
ISSN

3. Publishing in I1P Proceedings Digital Library with
DOI

4. Open access mode of publication in IIP Digital
library

5. Optimized searching options to increase the
visibility of the work to readers and other researchers
which helps in citations.

6. Unique dashboard to Author

7. Easy paper/chapter management system with
transparency of the process including peer review

8. Adds points to API as per NAAC & NBA (India) and
other accreditation bodies from abroad

9. One complimentary copy per chapter

10. Certificate to all authors who contributed

Support from IIP to the Editors & Authors
*Reviewing support from I[P Reviewers
*Plagiarism checking service

*Submission management

*Registration management

*Individual dashboard

For any queries

Contact:9823339543
Mail us:pgrec.iimp@indiraedu.com

Registration Fee: USD 30/ INR 2000 which includes processing fee with all above mentioned supporting
services, certificate hard copy to all authors ,one complimentory copy of the book series registration
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