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I. INTRODUCTION

In olden days for buying any product or necessttiespeople has to go the concerned
place of selling and then have to enquire aboutgthadity, features, utility and the price of
the products. Normally the seller used to expldmoud the products and all information
related to the goods. If the buyer satisfied whik products then he/ she used to buy the
goods which are in need. This was followed in &cps. This was happened as there was no
option to the buyers and sellers. Further there m@ashat much of awareness among the
customers and buyers regarding the products alailalthe market. In the ancient period
India was very poor in science and technology. Hereve took more effort to develop
science and technology with the support of devalapions in the world. We borrowed the
technology mainly from Russia and America, few supfrom German and other countries.
But at present the situation is entirely changedceésthe continuous effort taken by the then
governments we have achieved tremendous develogmentence and technology. Further
the literacy rate of our country is being incregsconsistently. Hence, we experienced
maximum growth in all sectors in all aspects.

II. MILESTONE IN THE MODE OF SELLING

The physical visit to the shopping with family mesnd for buying the required
materials and goods takes much time spending inghdor place. As it was felt difficult by
the majority members in the family, they felt arethmode of buying will enable the
customers to minimise the time spending in the phmgp Most of the buyers felt like that. In
this situation during the late period of 90s arel lleginning period of 2ks, the Tele-shopping
was practiced by some of the buyers as there wasderable growth in the Information and
Communication Technology (ICT), which reduced theet spending by the buyers in the
vendors place. Since from that period many buyknsesl, ordering the goods like groceries
over phone with the neighbouring shops. But aftenes years throughout the world the ICT
got much development, the communication was vesy &@m one to one, one to group and
group to one individual through Short Message $er{EMS), group SMS from one end
another end at any place, at any time through tmédw

[Il1. BARRIER IN THE TELESHOPPING

In the earlier period of 2000s the buyers and eusts could able to convey the SMS
only or they could speak with the vendors over ghonly. There was no facility to view the
products which are going to be purchased by theomess. If any customer place order over
phone for buying the goods, there was a suspett aitthe buyers/ customers over the
products’ specification and the quality of the prot$ ordered. In many occasion this mistake
was happened that the goods ordered by the buyassnat delivered by the vendor as
specified by the buyers. Sometimes the goods wdnietordered by the customers despatched
to the other buyer or the some of the productschemged and supplied to the customers.
Though the teleshopping saved the time considerabdgt of the buyers did not prefer the
teleshopping. They liked to go to the shop direathyl select their products which suit their
taste and desire. This practice was continuedhfeetto four years.
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V. ENTRY OF ONLINE BUSINESS

At this juncture invention of android mobiles amgthinological development paved
way to start the online business because of theodattion SMS and Video
conferencingcommunication. The android mobile bexamser friendly to use and also
popular among the entire human irrespective ofathe Now the online business is familiar
in even the rural areas. OLA, Fast track, Red Ta&re the good players in the online
marketing. But there was sudden entry of SWIGGY &@MOTO had a tremendous
development in marketing.

V. GROWTH IN ONLINE MARKETING

Since the last ten years the online marketing nsilfar in all parts of country. The
Flipkart, Amazon, Shopclues, Car trade, are thenrpkyers in the online business at global
level. They supply the goods most probably as perspecifications given by the buyers. In
rare occasion there is change in specification amatye in the products supplied by the
online marketers. In general they are performing.vire all sectors online business play an
important role to increase the sales of all prosiugtainly the electrical and electronic goods
are sold tremendously through online business.hBurthe buyers are satisfied with the
delivery, quality and cost etc. At this juncture wmeust think about the employment
generation in the online marketing. More numberdofvers is getting jobs in online
marketing, for delivery of the goods ordered thiotige online portal a group of teams work
together from the supplier to ultimate customereréhis a constant and proper supply chain
management through online messages for delivelirggbods ordered. We can find good
coordination from all groups to supply the goodsnirthe date of order, if there is any
complaint that also is rectified by the vendorsotiyh their service teams within the
stipulated time

VI. STATE OF EMPLOYMENT OPPORTUNITIESAT THE BEFORE ONLINE
MARKETING

In the earlier period it was very difficult for thy@unger and educated people. Lack of
industrial growth is the main reason for the unewpient. Further at that time population
growth also was a serious problem for the governm&o solve this problems the
government supported and encouraged more numipgivate groups and individuals to start
any business in which they are interested. The atddcyouth were motivated to start their
own small businesses to get self-employment. leroldays after completion of UG or PG
degree they have to for long period to get an wr@r through the government employment
office. Till they have to search for some unskilledrk whatever it is available in the market
or any company. Most of the young people they iwedlin the daily wages work in the local
area. They could not go outside for getting the legmpent. Even if they go to the urban area
they could not get white collared job. Most of thgot Blue collared job. This was the real
situation prevailed in the 90s.
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VII. GROWTH IN THE EMPLOYMENTTO THE YOUTH

After the entry of private sector to start the Ibigsiness there was a start up to
younger to the entry in the corporate world. Mddhe educated people had a chance to shift
their family to the urban area to get job to tHamily members. We have experienced that
through the newspapers regarding en number of emaot opportunities to the educated
people in all sectors both in skilled and unskilleture of work. The family members and
elders did not prefer to shift their family to urbarea only because of employment. However
some of the family in the rural areas migrateddoan area for getting employment to solve
their financial issues. As the cost of living irban area was high, all in the family except the
children went to the job for earning. Due to theklaf adequate knowledge in the industrial
sector they could get only unskilled job in thesighbouring area.

VIIl. STATEMENT OF THE PROBLEM

Though there are plenty of employment opportunitiethe e-marketing, the educated
young students do not know about the opportunitégob in online business and e-
marketing. However the employee should move hetethare to meet the customers like
delivery man in the Flipkart, Amazon, Swiggy andn#go etc. Even though these job are
like marketing, good package of salary is offeredtlie employees. The employee gets
incentive based on the performance. But actuakyytbung people do not prefer to work in
these fields. Really in e-marketing the employessgrow well within the very short span of
time. But the educated youth are wandering foringetiobs after completing their degree.
They are spending huge amount for completing tlgrede For searching job also they are
waiting for long time. This issue sometimes chatigeattitudes of the young generation. If
they do not get job for more than one year, theirdniand body get frustration which in turn
changes the entire life of the young. This is thal isituation prevailing in all family. The
parents are not able to know the reality and treyehmore hope on their wards and believe
the words their wards. But after sometime they bexdhe burden to the family. This
situation is to be changed and awareness shouttdaged among the youth regarding the
employment opportunities in the e-marketing.

IX. OBJECTIVESOF THE STUDY

The following are the main objectives of the study
1. To know the attitudes of the educated youth tow#rdse-marketing
2. To evaluate about the employment opportunitiesnmaeketing
3. To create awareness to the youth regarding thecgmgint in the e-marketing

X. SIGNIFICANCE OF THE STUDY

There are en numbers of employment opportunitidgbene-marketing. Further there
are more numbers of private concern and peopldvadan online business and e-marketing.
Due to competition in getting good employees atehtad personalities in the human power
there are ready to offer good salary and incentieethe talented workers. But in many
families the educated young students are gettirig the right job. Lack of awareness they
trying the right job to them but it is very diffittito them to get in to right position. Hence, it
is the need of the hour to have a research onbibreedtitle i.e. E-marketing and Employment
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opportunities. Through this research the reseansfieaddress the issues in the e-marketing
and create awareness to the young regarding theogmgnt opportunities in the e-marketing

and online business to place the young studeriteeibetter employment in turn they will get

good package which will help them to lead a goadi @rosperous life.

Xl. RESEARCH METHODOL OGY

Descriptive research was undertaken in the studyh Becondary and primary data
were collected for making the research a fruitiué @and get good result in the research work.
The secondary data was collected from net souncésaoks related the title of the study.
The primary data was collected by framing a questire and served to the respondents.
The respondents were selected at random by usmgengent sampling. For taking survey 75
respondents were selected from the population @ study area Tirupur city. The
guestionnaire was circulated to 75 respondents,tiiere was a response from only 67
respondents and the remaining respondents didunobut with the questionnaire. Hence the
researcher felt that 67 respondents are enoughetstudy and fixed the respondents as 67
and collected data from the sample respondents.r@mondent consists of both the young
male and female from the educated category.

XIl. REVIEW OF LITERATURE

According to Santos (2020), among the advantagetigithl marketing is that it is
low-cost but successful at attracting clients 24rea day. Online marketing is the practice
of advertising and selling items and services thhouhe use of digital and virtual
environments. In addition, online marketing hashbatlvantages and disadvantages for
online business sellers; its benefits include thmieation of the need for online stores
because social media may act as their marketirtfppia the ease with which they can reach
clients via internet access, and the ability toenawoway discussions at their own pace.
However, its limitations include the fact that solmeyers still prefer to view and inspect
products or services in person and are also umgitlb pay for transactions. Additionally, the
business profile (years in operation, monthly mebme, and online marketing training) has
no bearing on the rewards and challenges encouditgrenline business sellers.

Similarly, training in online marketing and the wmars types of online businesses
(product-based, service-based, and product-andesdpased) has little bearing on the
rewards and challenges encountered. Digital margetand economic stability are
interrelated, as an online business has a signtfitapact on economic growth. There is a
high chance that online selling affects the growaia stability of our economy. Consumer
behavior has a major effect on e-commerce. Duehéoconvenience of the practice, e-
commerce is anticipated to continue to gain pojylakocal industries should embrace it
rather than oppose this new reality. They can ugitatimarketing to develop a website and
advertising campaigns that will put them in frofmttleeir target audiences. It is not tough to
compete against giant corporations. It only neeagel:thought-out online strategy and a
capable digital marketing business (Aque et ak120
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Table 1. Showing the Gender of the Respondents

% of the
SI.No Gender Frequency respondents
1 Male 40 59.7(
2 Femalt 27 40.3(
Total 67 100.00

Source: Primary Data

The above table reveals that among the total respas 59.70% of the responde
are male while the remaining 40.30% of the respotsdare femal

Chart 1. Showing the Gender
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Table 2 : Showing the Age of the Respondents

S.No Age Frequency % of the
respondents
1 1825 year 16 23.8¢
2 2635 year 28 41.7¢
3 More 35 yeat 23 34.3¢
Total 67 100.00

Source: Primary Data

The above table shows that among the trespondents 41.79 of the respondt
belong to the age group of-35 years, 34.33% of the respondents are in th@bgeove 3¢
years whereas the remaining 23.88% of the respéndea in the age group of-25 years.
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Chart 2: Showing the Age of the Respondents

Frequency
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Table 3: Showing the Educational Qualification of The Respondents

SI.No Educational Frequency % of the
qualifications respondents
1 Upto 17" std 15 22.3¢
2 UG Degre 29 43.2¢
3 PG Degre 14 20.9(
4 Other Diplomi 09 13.4:
Total 67 100.00

Source: Primary Data

From the above table it is inferred that among ttital respondents 43.28% of t
respondents have studied UG degree, 22.39% ofetigondents have studied up tc"
standard, and 20.90% of the respondents have ctedipost graduate degree while 1
remaining 13.43% of the respondents have studigel aliploma course

Table4: Showing the Opinion of the Respondents Regar ding Awar eness about the Job
Availablein E-Marketing

SI.No Opinion Frequency % of therespondents
1 Yes 35 52.2¢
2 No 32 47.7¢
Total 67 100.00

Source: Primary Data

From the above table it is understood that amoaddtal respondents 52.24% opir
that they already they knew about the jobs avaglabl emarketing while theremaining
47.76 % of the respondents stated that they d&kmmt about the job availability in onlir
business and e-marketing.
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Table4: Showing the Satisfaction of the Respondents Regarding Status While Working

In E-Marketing
SI.No Satisfaction level Frequency % of the
respondents
1 Highly satisfied 13 19.40
2 Satisfied 27 40.30
3 Neutral 08 11.94
4 Dissatisfied 10 14.93
5 Highly dissatisfied 09 13.43
Total 67 100.00

Source: Primary Data

From the above table it is noted that among tha tespondents 40.30% are satisfied
with the status while working in e-marketing, 1940f the respondents are highly satisfied
with the status while working in e-marketing, 1288f the respondents are dissatisfied with
the status while working in e-marketing companiE343% of the respondents are highly
dissatisfied with the status while working in e-k&timg and online business companies and
the remaining 11.94% of the respondents are neuntrakpressing their idea regarding the
status while working in e-marketing and online bess companies.

X1, FINDINGS

1. Among the total respondents majority of (59.70%dhef respondents are male

2. Among the total respondents most (41.79%) of tspardents belong to the age group of
26-35 years.

3. Among the total respondents considerable portidh2@P6) of the respondents have
studied UG degree

4. Among the total respondents major proportion (52p4pined that they already they
knew about the jobs available in e-marketing

5. Among the total respondents majority (40.30%) aaéisBed with the status while

working in e-marketing

Majority of the respondents (65%) of the responsl@an¢ from rural area

Most of the respondents (76%) of the respondemetfiang in the nuclear family.

Majority of the respondents (80%) are working ixtile and other related industries.

Majority of the respondents (47%) are staying maehouse.

O Most of the respondents (69%) informed that theillamembers not preferring the job in

the e-marketing and online business companies.

11.Most of the respondents (59%) informed that thered job security in e-marketing job
and also in online business companies.

12.Majority of the respondents (53%) informed thatréhes no contribution by the
employers towards PF and pension scheme.

'—‘©.°°.\‘.°”
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X1V. SUGGESTIONS

Based on the findings from the research, the rekearlikes to offer some
recommendations to the needy group.

Few respondents are not satisfied with the statuge working in the e-marketing
business mainly working in SWIGGY for deliveringetfood items, Hence the corporate may
offer the job to the educated young only in offideich may be liked by the parents.

Some of the respondents opined that there ismsgourity in e-marketing job, hence
the authority concerned may guarantee the job #gclor the employees at least for a
reasonable period.

Some of the respondents informed that there igamsion and PF scheme in majority
of the private concern involved in online businddsnce the authorities may think off about
contributing for PF and Pension to the workers Hamvethe employer may fix minimum
working period for contributing towards PF and pengo a particular workers.

XV.CONCLUSION

In modern scenario generating income to the familyevitable in nature. Both the
male and female members want to get income to dh@ly to meet the basic needs of
themselves and also the family members. Nowadays manber of corporate involved in e-
marketing and online business. Hence consideriagefuirements and the necessities of the
family, the educated younger may try to get jolthie e-marketing area whereby they can get
job as well as good package and incentives foeffat. This will help all young people to
contribute considerable income to their familygad a prosperous life.
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