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Call for Chapters
Perspectives in Marketing Resilience

from Emerging Markets

Aims and Scope:

The aim and scope of perspectives in marketing resilience from emerging markets revolve around understanding,
adapting to, and capitalizing on the unique challenges and opportunities presented by dynamic and evolving business
environments. It encompasses a holistic approach that addresses the multifaceted challenges and opportunities specific
to the markets. It involves a strategic blend of cultural sensitivity, technological innovation, ethical practices, and
adaptability to create resilient marketing strategies that contribute to sustainable business growth in diverse and

evolving environments.
List of Topics:
» Understanding the dynamics of consumer behaviour and preferences in
diverse emerging markets
» Analyzing the factors influencing purchasing decisions and brand loyalty Author Benefits:
+ Tailoring marketing messages to align with local cultures and values 1. Selected chapters (not all) will be indexed in

* Strategies for quickly adapting marketing plans to respond to market changes g 3 : :
+ The role of flexibility in sustaining competitiveness in emerging markets RSquareL and other indexing platforms including
Amazon, Google Books etc.

+ Leveraging e-commerce opportunities in emerging markets
+ Relationship marketing as a tool for building trust with consumers 2. Publication of chapter in book series with ISBN /

* Integrating sustainability into marketing initiatives ISSN

+The impact of social and environmental responsibility on consumer 3. Publishing in IIP Proceedings Digital Library with
perceptions DOI

+ The role of data analytics in understanding market trends 4. Open access mode of publication in IIP Digital

* Leveraging data for informed decision-making in marketing strategies library

.

Pricing strategies that consider affordability in emerging markets
Balancing product quality with price sensitivity

Strategies for educating consumers about products and services
Collaborative approaches for successful market entry and expansion
The importance of local talent in understanding market nuances

5. Optimized searching options to increase the
visibility of the work to readers and other researchers
which helps in citations.

6. Unique dashboard to Author

.

.

+ Strategies for maintaining market presence during economic challenges 7. Easy paper/chapter management system with

+ Adapting marketing approaches to thrive in uncertain economic conditions  transparency of the process including peer review

* Promoting innovation in product development and marketing strategies 8. Adds points to API as per NAAC & NBA (India) and
* Leveraging local influencers for effective marketing other accreditation bodies from abroad

* Building authentic connections with influencers to enhance brand credibility ¢ One complimentary copy per chapter

l;qz:;;gtil:lqg marketing strategies m the attermath of global events, such as 10, Certificate to a1l authors who contributed

Chapter Submission Procedure: Support from IIP to the Editors & Authors
*Reviewing support from I[P Reviewers
*Plagiarism checking service

*Submission management

*Registration management

*Individual dashboard

Step 1: Go to IIP website www.iipseries.org

Step 2: Register in the portal by clicking on Signup
Step 3: You can submit chapter at your dashboard or
directly through IIP website after you login

Step 4: Click on submit chapters

Step 5: Select the book series title along with Book
Series 1D to which you wish to submit

Step 6: Upload all necessary details along with your Contact:8582808773
chapter in word file format.Refer IIP Chapter format . A - .
st Aenlead TP Welksits Mail.us:mrinal@kpcoll.ac.in

For any queries

Registration Fee: USD 30 INR 2000 which includes processing fee with all above mentioned supporting
services, certificate hard copy to all authors ,one complimentory copy of the book series registration

IIP Edited Book Series

wWww.iipseries.org



