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Dr. HEMANTH KUMAR. S           
         E-mail ID: hemanth.iquest@gmail.com  

                                                                                 Mobile Number: 9886433248

CAREER OBJECTIVE:  

Urge to acquire more knowledge and correlate the theoretical concepts into practicality by implementing a unique teaching methodology within the classroom.

EDUCATIONAL QUALIFICATION:

	COURSES
	SPECIALISATION
	UNIVERSITIES

	Ph. D
	MARKETING
	GULBARGA UNIVERSITY

	M.PHIL
	            (ACCOUNTANCY)

	    PERIYAR     UNIVERSITY

	M.COM
	       (COSTING & TAXATION)
	BANGALORE UNIVERSITY

	MFM
	(FINANCE)
	ANNAMALAI UNIVERSITY

	MBA
	(GENERAL MANAGEMENT)
	ALLAGAPPA UNIVERSITY

	MBA
	(EDUCATION ADMINISTRATION)
	ALLAGAPPA UNIVERSITY

	PGDFT
	(FOREIGN TRADE)
	ANNAMALAI UNIVERSITY

	PGDMM
	(MARKETING MANAGEMENT)
	ANNAMALAI UNIVERSITY


WORK EXPERIENCE:
· Presently working as Professor at Jain University (CMS Business School) from 19/Aug/2017.
·  Ten years of teaching experience as Associate Professor at M. P. Birla Institute of Management, Bharatiya Vidya Bhavan Associate from 
· Two and half years of teaching experience in St. Joseph’s College of Commerce for B.COM, B.B.M & M.COM.

SOFTWARE KNOWLEDGE:
· SPSS (STATISTICAL PACKAGE FOR SOCIAL SCIENCES) – Advance Level

· PLS (Partial Least Square) – Advance Level

· AMOS (Analysis of Moments Structure) – Advanced Level

· MS OFFICE 

BRIEF HISTORY OF SUBJECTS THOUGHT:
	Sl. No.
	Subject
	Experience in Years

	1
	Marketing Management
	16

	2
	Consumer Psychology 
	16

	3
	Sales & Distribution
	10

	4
	Supply Chain Management
	7

	5
	Retail Management
	4

	6
	Advertisement & Media Management
	5

	7
	Integrated Marketing Communication
	4

	8
	International Business
	14


PAPERS PRESENTED:
PUBLICATIONS IN INTERNATIONAL REFEREED JOURNALS:

1. 15-09-2022- Buyer Behavior towards Online Bus Ticket Booking: A psychological Study, Neuro Quantology Journal, 'ISSN:4072-4079, Pages- 4072-4079, Vol-20
2. 01-08-2022- Implications Of Management Information System On Staff Performance: A Study Across B-Schools In Bangalore City, Neuro Quantology Journal, E-1303-5150, Pages- 1710-1717, Vol-20
3. 27-07-2022- Study of Mental health VIS a VIS culture change and anxiety among international students: A study in Bengaluru, International Journal of Health Sciences, ISSNO: 7668–7675, pages- 7668–7675, Vol-3
4. 30-04-2022- A Study On The Impact Of Millennials Conspicuous Online Consumption On Their  Social Media Use Along With Self-Congruity And  Self-Esteem, International Journal of Creative Research Thoughts (IJCRT) www.ijcrt.org, ISSN-2320-2882, Pages- b359-b375, Vol-10
5. 29-07-2021- The Influence Of Financial Literacy On Collectibles As An Alternative Investment Avenue:, Turkish Online Journal of Qualitative Inquiry (TOJQI), e-ISSN 1309-6591, Pages-1581-1591, Volume 12.
6. 01-07-2021- Revenue Maximization Through Sales Of Coal Chemicals At Bhilai Steel Plant, Kala : The Journal of Indian Art History Congress, ISSN : 0975-7945, Pages- 75-82, Volume-27, No.1(VII) : 2021
7. 01-07-2021- A Study on The Consumer Preference on Lime Based And Slag Based  Cement, Kala : The Journal of Indian Art History Congress, ISSN-0975-7945, Pages- 83-96, Vol-27

8. 15-06-2021- A Study to Understand The Impact on Consumer Impulse Buying Behaviour Through Visual Merchandising, Wesleyan Journal of Research, ISSN-0975-1386, Pages- 89-103, Vol- 13-04

9. 30-03-2021- A Study on The Effect of Visual Merchandising on The Consumer  Impulse Buying Behaviour, Sambodhi- UGC Care Journal, 2249-6661, Pages- 106-122, Vol-44
10. 05-03-2021- A Study On Predicting the Consumption of Adults Concerning Sugar free Beverages with Reference to Pespsico, Sambodhi- UGC Care Journal, ISSN:2249-6661, Pages- 95-105, Vol-44
11. 05-03-2021- A Study on Parameters Influencing Revenue Maximization Through Sales of Coal Chemicals at Bhilai Steel Plant, The Journal of Indian Art History Congress, ISSN: 0975-7945, Pages- 75-82, Vol-27

12. 01-01-2021- Exchanging Consumer Engagement and Product Experiment Through Augmented Reality, International Journal Of Creative Research Thoughts , ISSN-2320-2882, Vol-9
13. 01-10-2020- Factors Affecting The Production Capacity Of Coal Chemicals – A Study At Bhilai Steel Plant, Gazi University Journal of Science , ISSN-2147-9542, Pages- 143-150, 

14. 12-06-2020- The Influence Of Shopping Convenience Produce Choice And Online Payment on Behavioural Intention, Test Engineering Management Journal, Page- 25086-25096, ISSN-0193-4120
15. 01-04-2020- A Study On Aadhar Privacy and Personal Security Issues In India, Purakala Journal, Pages- 72-82, Vol-31, ISSN-0971-2143
16. 22-12-2019 Expectations from MOOCs – Are they Effective, Thematics Journal of Geography, Vol-8, Issue-12, Pages-1277-1287
17. 10-12-2019 Consumer Behaviour Towards Chemical and Herbal Cosmetics Products Think India Journal, Vol-22, Issue-14, Pages-15537-15538

18. 15-12-2019 Acceptance of Erectile Dysfunction Drug Among Gen Y Men, History Research JournalVol-5, Pages-2732-2747, Issue-6
19. 30.04.2019 An Empirical Study on Decathlon “Flx” Bats and Its Potential Opportunity in International Market” Vol. 9, Issue 4(2), April-2019, ISSN: 2249-2496 Impact Factor: 7.081

20. 25.02.2019 Changing Face of Automotive: Hybrid Care Buying Behaviors and Expectations   Issn: -2321-788x
21. 20.02.2019 Introspecting the Antecedents of Changing Dynamics in Talent Acquisition and Talent Management, Vol. 9 Issue 4(2), April 2019, ISSN: 2249-0558 Impact Factor: 7.119

22. 19.02.2019 Trends & Challenges Of E-Banking Service of Private Banks in India, ISSN: 2394-2770, Impact Factor: 6.303, Volume 6 Issue 1(1), March -2019, Pages:126-133

23. 01.06.2019 A Study on Factors Influencing Plus Size Fashion Apparel Ssmrv.Ijhrmr (1) Management and Research (IJHRMR) ISSN (P): 2249-6874; ISSN (E): 2249-7986 Vol. 9, Special Issue, Jun 2019, 66-73 © TJPRC Pvt. Ltd.
24. 01.01.2019 A Study on Customer Engagement and Its   Print ISSN: 2277–3142, SJIF Impact Factor :5.142, Volume: 7 |January December | 2019

25. 2018 Ethical Conflicts of Coca-Cola Company and Its Influence on Consumers Buying Behavior 2018 IJCRT | Volume 6, Issue 2 April 2018 | ISSN: 2320-2882

26. 01.8.2018 Women Marketers Inclusiveness and Opportunities For 01.10.2018 conf-15275-1537345707-102.IJMPERDSPL2018102 

27. Influence of E-Commerce on Buying Behaviour Of Customers Volume - 6, Issue- 9, September 2018, e-ISSN: 2347 - 9671| p- ISSN: 2349 – 0187

28. 22.10.2018 The Role of Human Senses in Consumer Buying Behaviour Of A High Involvement Product Category the Case of Branded Apparel Pezzottaite Journals Paper Published
29. 2018, The Acceptance of Facial Care and Makeup Products in Beauty Salon, ISSN.2347-9671 P-ISSN 2349-0187 EPRA International Journal of economic and business review, Vol-6, Issue-1, A48-A55

30. 2018,” An Emperical Study on Farmer Acceptance of Surya Raitha Schem By Government of Karnataka”, International journal of applied and Pure Science and Agriculture, ISSN 2394-5532 & P-2394823X, Vol-04, Issus 3-page 4-17 Impact Factor 4.447

31. 2018, A Study to Align and Optimize the Internal Process of The Existing Supply Chain Management with Reference To KS&DI, Bangalore, Singaporean Journal of Business Economics, and Management Studies, ISSN 2301-3621, Vol -6 Issue -2, page 31-41 Impact Factor 5.023

32. 2017, Determinants Of Capital Structure Evidence From Indian Stock Market With Special Reference To Capital Goods, Fmcg, Infrastructure And It Sector, SDMIMD Journal of Management, ISSN: 0976-0652 | Online ISSN: 2320-7906, Vol-8, Issue-1, 55-73.

33. 2017, Canteen Store Department in Gst ERA, International journal of Indian, economic light, Vol-6, Issue-1, Page 89-92. Impact factor 4.324.

34. 2017, A Study on Secured Cashless Economy in India With Special Reference to Initiatives Taken by Reserve Bank of India Towards Digital Payment, EPRA International Journal of economic and business review, Vol-5, Issue-5, Page-21-27. 81-88. Impact factor 7.14.

35. 2017, Relationship Between Advertising and Brand Perception Across Rural Markets with Reference to Birla Sun Life Insurance, IOSR journal of Business and Management, Vol-19, Issue-9, 81-88. Impact factor 3.71.

36. 2017, Analysis of Brand Positioning with Special Reference to Consumers (Patients) Of Micro Labs Private Limited Products, International Journal of applied service marketing perspectives, Vol-6, Issue-3, 28-34. Impact factor 7.056.

37. 2017, An Empirical Study of Farmers Awareness and Implementation of Agricultural Automated Products with Special Reference to Gipzonics, International Journal of applied and pure science and Agriculture, Vol-3, Issue-9, 7-15, Impact factor 7.056.

38. 2017, Impact of Significant Variables on Customer Relationship Management, Specific to Sheet Metal Industry, International Journal of innovative research in Science, Engineering and Technology, Vol-6, Issue-12, 22532-22544. Impact factor 6.209.

39. 2017, Empirical Study of Organic and Inorganic Android Mobile Application Marketing Techniques, Singaporean Journal of Business economics, and management Studies (SJBem), ISSN 2301-3621 VOL. 5, NO. 6, 29-38. Impact factor 5.024.

40. Impact of Brexit On Tata Groups, International Journal of Business from Bharatiya Vidya Bhavan's M. P. Birla Institute of Management, Bengaluru, ISSN 0974-0082. Vol.11, #1 (2017) pp. 29-32.

41. January 2016, A Study on The Television Viewing Habits of Generation Z with Special Reference to Bangalore City, EPRA International Journal of Economic and Business Review, Vol.4, Issue-1, pg. 109-111.ISSN-2347-9671. Impact factor 4.618

42. October 2016, A Study of Various Factors, Which Influence in Decision Making of Customer & Impact of Work of Mouth Marketing with Respect to Restaurants. IOSR Journal of Engineering, ISSN: 2250-3021, ISSN (p): 2278-8719, Vol.06, Issue 10, V3, PP 25-31. Impact factor 3.712.

43. November 2016, A Study on Assessment of a Need for Digital Signatures and The Company Preference. EPRA International Journal of Economic and Business Review, ISSN: 2347-9671, ISSN (p): 2349-0187, Vol.4, Issue-11, PP 16-24. Impact factor 6.89.

44. November-December 2016, Role of Event Organizing Companies in Increasing the Brand Image of The Client Companies. International Journal of Management (IJM), ISSN Print: 0976-6502 & ISSN Online: 0976-6510, Vol.7, Issue-7, and PP 303-312. Impact factor 8.1920.

45. November – December 2016, A Study on Marketing Techniques of Organic and Inorganic Mobile Applications in Android Operating System. International Journal of Management (IJM), ISSN Print: 0976-6502 & ISSN Online: 0976-6510, Vol.7, Issue-7, PP 352-362. Impact factor 8.1920.

46. December 2016, Anil Bokil’s Vision and Narendra Modi’s Action A Critical Analysis. ERPA International Journal of Economic and Business Review, ISSN: 2347-9671, ISSN (p): 2349-0187, Vol.4, Issue-12, PP 119-123. Impact factor 6.89.

47. 2016, An Empirical Study of Organic and Inorganic Android Mobile Application Marketing Techniques. Singaporean Journal of Business Economics and Management Studies. Impact factor 5.28. 

48. 2016, Study on Relationship Between Dividend Policy and The Value of The Firm, International Journal of applied financial management perspectives, ISSN 2301-3621 Vol.5, Issue-4, 2696-2689. Impact factor 7.067.

49. 2016 “A Study on Impact of Demographic Factors on Online Shopping Behaviour” in the International Journal of Marketing and Technology IJMT, Vol. 6, Issue 2. ISSN 2249-1058. 

50. 2016, “A Study on The Expectations of Prospective, Pursuing and Graduating Students in Selecting A B-School with Special Reference to Mba Degree in Bangalore”. EPRA International Journal of Climate and Resource Economic Review ISSN 2374-7431. Impact factor 0.499. Vol. 3.

51. 2016, “A Study on Challenges and Adjustment of Expatriates in Cross Cultural Context”. SS international journal of multidisciplinary research (ISSN 2395-7964) Volume 2. Issue 5, Impact factor 2.96.

52. 2016, A Study of Consumer Loyalty Towards Private Labels in Bangalore – With Special Reference to Food and Grocery. EPRA International Journal of Socio-Economic and Environmental Outlook. ISSN 2348-4101. SJIF Impact factor 4.312. Vol. 3.

53. 2016, A Study on The Farming Patterns Opted by Farmers with Reference to Subsidy and Promotional Strategies. International journal of applied and pure science and agriculture. ISSN 2394-5532. Impact factor 3.762. Vol 2. Issue 4.

54. 2016, A Study on Impact of In-Tunnel Advertising with Special Reference to Namma Metro In-Tunnel Near Vidhana Soudha, Bangalore. The international journal of Social Sciences and humanities invention. ISSN 2349-2031. Vol. 3, issue 4. Impact factor 1.024

55. 2016, Role of Brand Management Companies in Making an Average Brand A Super Brand. International Journal in Management and social science ISSN: 2321-1784. Impact factor 5.276. Vol. 04 issue -03.  

56. 2, Nov 2016, “Recent Trends in Service Marketing: Marketing Strategies For Stem Cell Banking”. PEZZOTTAITE journals. Vol. 5. Impact factor. 6.622. 

57. 2016, A Diagnostic Study on Impact of Pradhan Mantri Jeevan Bima Yojana With Special Reference to Select Public Sectors Banks. EPRA International journal of economic and business review. Vol. 4, Issue-6, Impact factor. 1.259. 

58. 2016, “A Study on Video Display as Visual Merchandising Tool and Its Influence the Buying Behaviour Of Consumer with Special Reference to Groceries”. International journal of retailing and rural business perspectives. An indexed and referred journal. ISSN: 2279-0942, Vol. 5, number 1. Impact factor 6.622.

59. July 2016, An Empirical Study on Innovations and Its Impact on Purchase Intention of Residential Real Estate Projects. International journal of management and social science. ISSN: 2321-1784, Vol.4, Issue 07, Impact factor 5.276.

60. Dec 2015, A Study on The Expectations of Prospective, Pursuing and Graduating Students in Selecting A B-School with Special Reference to Mba Degree in Bangalore, EPRA International Journal of Climate and Resource Economic Review, Vol.3, ISSN-2347-7431. Impact factor .0499

61. Dec 2014, A Study of Customer Switching Behaviour-The Factors Affecting Mobile Users, SJCC Management Research Review-Vol.4, No.2, pg. 101-117, ISSN-2249-4359.

62. 2014, A Study on Impact of Demographic Factors on Online Shopping Behaviour, International Journal of Marketing and Technology, ISSN: 2249-1058, Vol. 6, Issue 2. Impact factor 5.292

63. Impact of Prime-Time Revolution on Radio Advertising in Bangalore City, International Journal of Marketing & Technology, Vol.5, Issue-1, pg. 120-126, ISSN-2249-1058. Impact factor (IJMT) 3.833.

64. A Study on Visual, Auditory and Kinesthetic Impact in Brand Recall-With Special Reference to Mobile Network Service Providers, in International Journal of applied services marketing perspectives, Vol.4, nO-1, pg. 1427-1433, ISSN-2279-0977. Impact factor 6.04

65. Impact of Merger on Brand Image of Acc Cement – An Analtical Study. IOSR Journal of Business and Management. ISSN: 2319-7668, Vol. 18, Issue 8. Impact factor 3.28.
INTERNATIONAL CONFERENCES:
1. Paper Presented in International Conference VISHLESHAN international conference on entrepreneurship, innovation and startups for the Title “Study on Millennials Consumer Perception on Online Shopping with reference to smartphones” on 16-11-2022

2. Paper Presented in International Conference Business And Education In The New Global Reties, for the Title “A Study to Understand The Impact On Consumer Impulse Buying Behaviour Through Visual Merchandising” on 22-12-2020

3. Title on “Aadhar privacy challenges and opportunities” at Reva University, Bengaluru in International Conference on “Innovations in Business Environment: Economic growth and sustainable” held on 23/01/2020 and 24/01/2020

4. “A Study on Customer Gap Analysis by Using Servqual At Narayana Health, Bengaluru” in International Conference on International Conference on Advancements and Challenges in Social Sciences & Business management –Interdisciplinary Research and Practice at MES Institute of Management (24-25.02.2018)

5. "An Analysis of Calendar Anomalies in the Indian Stock Market: Evidence from CNX Nifty Fifty" in International Conference on "Emerging Trends in Finance & Accounting" at Shri Dharmasthala Manjunatheshwara Institute of Management Development (21 - 22.08.2015).
6. "A study on the critical analysis of buying behaviour of generation X & Y towards condoms" in International Conference on "Outcome Based Competitive Strategies: Issues & Challenges" at PES Institute of Technology, Bangalore & Indian University of Pennsylvania, USA (22 - 23.11.2013).
7. "Role of Brand Management Companies in Making an Average Brand a Super Brand" in National Level Conference on "Disruptive Marketing - The Way Forward?" at Department of Management Program (27.04.2012).
8. "Role of Brand Management Companies in Making an Average Brand a Super Brand" in National Level Conference on "Disruptive Marketing - The Way Forward?" at Department of Management Program (27.04.2012).
9. "Study of Consumer Loyalty towards Private Lables in Bangalore with special reference to Food and Grocery" in International Conference on "Global Business - Opportunities & Challenges" at PES Institute of Technology (22 - 23.11.2012).
10. "Talent Retention Challenges" in International Conference on Excellence in Management Practices (ICEMP) at Kristu Jayanti College (15 - 16.04.2011).
11. "Managerial Challenges in Contemporary Business" in International Conference at The Oxford College of Business Management (29 - 30.09.2011).
12. "In-Tunnel Advertising with Special Reference to Namma Metro In-Tunnel near Vidhana Soudha, Bangalore" in International Conference on "Changing Global Dynamics & Business Opportunities in India" at Acharya's Bangalore B-School (29 - 30.09.2011).

NATIONAL CONFERENCES:
1.  NAAC Awareness Workshop on 13-02-2019 at CMS Business School Bengaluru

2. Two Days National Level Seminar, A Study on Ethical Confects of Coca Cola Company and Its Influence on Consumers Buying Behavior on 19-02-2019 at St Joseph College of Commerce 

3. A Study on Expectation and Effectiveness of Mooc, One Day Multi-Disciplinary National Conference ERUDITE on 20-09-2019 at Seshadripuram Institute of Commerce and Management

4. HR Conclave on Diversity & Inclusion - A Business Imperative on 21-09-2019 at CMS Business School Bengaluru

5. Three Day Multidisciplinary World Summit Resource Management and Sustainable Development on 22-02-2019 at University of Mysore 

6. National Conference on Expectations from Moocs Are They Effective, Revisiting Industry Academia Collaboration Exploring New Paradigms in Value Creation on 24-08-2019 at CMS Business School Bengaluru

7. A Study of Consumer Behavior Towards Chemical & Herbal Cosmetics Products & Its Impact on Marketing Startup, National Conference on Contemporary Trends in Management Research on 30-08-2019, at M P Birla Institute of Management National Conference E- Commerce: A Phenomena on Buying Behaviour Of Customer, One Day National Symposium New India Emerging Challenges and Evolving Strategies on 12-10-2018 at ASC Degree College

8. One day national conference on " issues pertaining to talent acquisition with generational diversity in developing economies" A Study on Opportunities for Career Growth & Advancement for Women Marketers on 19-09-2018 at Seshadripuram Institute of Commerce and Management

9. National Conference on Contemporary Management Practices in Digital India, A Scient metric Analysis of Social Entrepreneurship on 26-04-2018 at VELS School of Management Studies

10. An Empirical Study on Decathlon Fix Bats and Its Potential Opportunity in International Market, National Conference on Emerging Trends in Business And Finance on 08-03-2019 at CMS Business School Bengaluru

11. Trends & Challenges Of E- Banking Service of Private Banks in India, National Conference on Emerging Trends in Business and Finance on 08-03-2019 at CMS Business School Bengaluru

12. “Determinants of Capital Structure: Evidence from Indian Stock Market with Special Reference to Capital Goods, Fmcg, Infrastructure and Its Sector”. 5th International conference on Emerging trends in Finance, Accounting and banking: August 19-20, 2016. Shri Dharmasthala Manjunatheshwara Institute for Management Development (SDMIMD).

13. “An Analysis of Calendar Anomalies in The Indian Stock Market: Evidence from Cnx Nifty Fifty” International conference on Emerging trends in Finance and Accounting: “Global recovery: Indian Story” August 21-22, 2015. Shri Dharmasthala Manjunatheshwara Institute for Management Development (SDMIMD).
14. "Role of Brand Management Companies in Making an Average Brand a Super Brand" in National Level Conference on "Disruptive Marketing - The Way Forward?" at Department of Management Program held on 27th April 2012.

15. "Implementing Culture Change in Health Care" in National Seminar on "Service Management Strategy and Challenges in the Era of Globalization" at Indian Academy held on 19th & 20th April 2012.

16. "A Study on Impact of Prime-Time Revolution on Radio Advertising in Bangalore" in National Conference on "Global Economic Crisis and its Impact on Indian Corporates and Government" at Rajarajeswari College of Engineering held on 15th & 16th March 2012.

17. "Issues & Challenges Pertain to Employee Engagement in Economic Turbulent Times: A Diagnostic Study" in National Conference on "Global Economic Crisis and its Impact on Indian Corporates and Government" at Rajarajeswari College of Engineering held on 15th & 16th March 2012.

18. "An Exploratory Research On-Optimizing the Retail Stores Revenue Through Square Foot Sales Management" in National Conference on Emerging Trends in Business - NCETB 2012 held on 21st & 22nd February 2012.

19. "A Research on Unorganised Retailer Perception towards Introduction of BIG Retail GIANTS in India with special reference to Bangalore Retailors" in National Conference on "Global Issues and Challenges in the 21st Century on Emerging International Business" at Vivekananda Institute of Technology held on 24th & 25th May 2012.
20. "Challenges & Adjustment of Expatriates in Cross Cultural Context" in National Conference on "Global Issues and Challenges in the 21st Century on Emerging International Business" at Vivekananda Institute of Technology held on 24th & 25th May 2012.

21. "An Exploratory Research on Effects of Whistle Blowing" in National Conference on "Corporate Governance" at Surana College held on 15th & 16th September 2011. 

22. "Innovate Teaching Methods & Techniques for Management Education" in UGC Sponsored National Seminar on "Parameters of Excellence in Higher Education" at St. Joseph's College of Commerce held on 15th & 16th September 2011.

23. "Marketing Strategies for Stem Cell Banking" in National Conference on "Challenges & Opportunities in Services Sector" at M S Ramaiah Institute of Technology Department of Management Studies held on 20th & 21st April 2011.

24. "Innovation in Classroom Teaching" in National Conference on "Contemporary Issues in Quality Assurance in Higher Education" at St. Anne's Degree College for Women held on 25th & 26th September 2009.

25. "Innovation in Classroom Teaching" in National Conference on "Contemporary Issues in Quality Assurance in Higher Education" at St. Anne's Degree College for Women held on 25th & 26th September 2009.

26. "New Teaching Methodologies in Classroom Environment" in National Seminar on "Emerging Contours in Higher Education - Exploring Excellence" at St. Joseph's College of Commerce held on 6th & 7th October 2006.

27. Attended National Seminar on Repositioning Business Education - Compulsions & Strategies at Bangalore University held on 21st & 22nd February 2006.

NATIONAL PAPERS:
1. Presented a paper on the “Impact of Metro Rail on Bangalore” in a national seminar. 

2. Presented paper on “New Teaching Methods In Class Room Studies”, based on the National Level Seminar Global Convergence of Commerce Education, Kuvempu University, Shimoga.

3. Presented Paper in National Level Paper on New teaching Methodology in Management Orientation in St. Anne’s Degree College for Women in Bangalore.

4. Presented paper titled “Marketing Strategies for Stem Cell Banking” in National Conference conducted at M.S. Ramaiah Institute of Technology.

5. Paper presented on “Innovative Teaching Methods & Techniques for Management Education” at National Seminar conducted at St. Joseph’s College of Commerce. (Autonomous)

6. Presented paper titled “An Exploratory Research on ‘Effects of Whistle Blowing’ at National Conference held at Surana College, Centre for Post Graduate Studies.

7. Paper presented on “Contemporary Issues in Quality Assurance in Higher Education” held at St. Anne’s Degree College for Women.
8. Paper presented on “Contemporary Management Practices in Digital India” National Conference – ‘A Sciento metric analysis of Social Entrepreneurship’ held at School Management Studies, Chennai, on 26/04/2018 and 27/04/2018
9. Paper presented on “E-Commerce: A Phenomena on Buying Behaviour of Customer” National Symposium held at ASC Degree College on 12/10/2018

10. Paper presented on “A study on Factors Influencing Plus Size Fashion Apparel” International Conference held at SSMRV College, Jayanagar, Bengaluru on 24/01/2019 and 25/01/2019

11. Paper presented and published on “A Study on customer experience of Teaching AIDS with special reference to PSG Enterprise” two days National Level Seminar “INDUSTRY 4.0” held at St. Joseph’s College of Commerce (Autonomous) on 18/02/2019 and 19/02/2019

12. Paper presented and published on “A Study on Ethical conflicts of Coca Cola Company and Its Influence on Consumers Buying Behavour” two days National Level Seminar “INDUSTRY 4.0” held at St. Joseph’s College of Commerce (Autonomous) on 18/02/2019 and 19/02/2019

13. Paper presented on “Trends & Challenge of E-Banking Service of Private Banks in India” National Conference – ‘Emerging Trends in Business and Finance’ held at Center for Management Studies, JAIN (Deemed-to-be) University on 08/03/2019

14. Paper presented on “An Empirical Study on Decathlon “Fix” Bats and its potential opportunity in International Market” National Conference – ‘Emerging Trends in Business and Finance’ held at Center for Management Studies, JAIN (Deemed-to-be) University on 08/03/2019

15. Paper presented on “A study of Consumer Behaviour towards Chemical & Herbal Cosmetics Products & its impact on Marketing Strategies” National Conference held at M.P. Birla Institute of Management, Bengaluru on 30/08/2019.

SEMINARS & WORKSHOPS ATTENDED:
1. FDP programme attended online for the topic of “Enhancing Research Excellence” on 26-11-2022 at CMS Business School, JAIN (Deemed-to-be) University.

2. Attended Panel Discussion “Self-Compassion and Resilience - Emotional Intelligence Strategies During Adversities” on 11-06-2020 at JAIN (Deemed-to-be) University
3. Attended Panel Discussion “Leading the way forward in Unprecedented Times: With A Special Reference to the Global Market and Economy” on 06-07-2020 at CMS Business School, JAIN (Deemed-to-be) University
4. Attended Panel Discussion “Learning, E-Learning and Re-Learning in the Post Covid World” on 26-06-2020 at CMS Business School, JAIN (Deemed-to-be) University
5. FDP Programme attended online for the topic of “Outcome Based Education” on 05-05-2020 at Inpods Edtech

6. FDP training programme for the topic of “Case Writing and Analysis” on 27/11/2019 and 28/11/2019 at CMS Business School, JAIN (Deemed-to-be) University.

7. Workshop for the topic of “Application of Econometrics in Research” attended at CMS Business School, JAIN (Deemed-to-be) University on 03/10/2019 to 05/10/2019

8. FDP training programme attended for the topic “Physical: New Universal Elixir of Marketing” on 16/02/2019 at CMS Business School, JAIN (Deemed-to-be) University.

9. FDP training programme attended for the topic “UPSKILL OR PERISH – Redefining HRM Competencies in the context of Artificial Intelligence” on 16/02/2019 at CMS Business School, JAIN (Deemed-to-be) University.

10. FDP training programme attended for the topic “Disruptions in Finance: The Upside Potential” on 16/02/2019 at CMS Business School, JAIN (Deemed-to-be) University

11. FDP training programme attended for the topic “Business transformation: the key to building a future-ready corporation” on 09/02/2019 at CMS Business School, JAIN (Deemed-to-be) University

12. Workshop attended for the topic of “Creativity and Innovation as Inseparable Twins” on 22/06/2018 at CMS Business School, JAIN (Deemed-to-be) University.

13. Attended Seminar for the topic of “Mapping Paradigm Shift in Business Studies, its challenges and opportunities.” in St. Joseph’s College of Commerce (Autonomous).
14. Participated in National seminar on “Emerging Contours in Higher Education- Exploring Excellence” given by St. Joseph’s College of Commerce (Autonomous).
15. Attended National Level Seminar on the topic of “Global Convergence of Commerce Education” Kuvempu University, Shankaraghatta-577451.
16. Attended National Level Seminar on the topic of “Repositioning Business Education, its compulsions and strategies”, Bangalore University, Bangalore
17. Attended Seminar on Human Resource Development & TQM (District Task Force) on the topic “Teacher’s Effectiveness” conducted by Government of Karnataka.
18. Attended a workshop on 10 days on a course titled, “Who am I and Inter personal Relations”.
19. Have attended workshop on technology in Library in M P Birla Institute of Management.
20. Have conducted teachers training program in Mentor School of Management on ‘Effective Teaching in Modern Techniques in Classroom Environment’.
21. Participated in National seminar conducted by ‘Sixth Convention of Federation of Teachers Councils of Commerce and Management in Karnataka’ on Repositioning Business Education.
22. Faculty Development Program Titled Experiential Learning Methods in Marketing on 15-06-2018 at T.A. Pai Management Institute.
23. Faculty Development Programme on 16-02-2019 at CMS Business School Bengaluru.
24. FDP case study writing, analysis & presentation org by CBSMS, BU, Bangalore (23.7.2016).
25. FDP on "The Art of Case writing & Teaching in the field of Management org BMS college of Engineering.
26. Attended a work shop on “Multivariate analysis using SPSS and AMOS” held at Kongu engineering college on August 5-7, 2016.
27. FDP at IIM-B on 13th Feb 2016 on FACULTY on Blended MOOCs in management education.
PATENT:
1. Patent filed for the topic of “Method for Accessing Data Records of a Master Data” Application NO: 202131015215 on 02-04-2021

EDITORIAL BOARD MEMBER: 
· Editorial Board Member of Singaporean Journal Business Economics and Management Studies, the impact factor of the Journal is 5.023.
BOARD OF STUDIES MEMBER: 

PANEL DISCUSSION
Invited as a panel member and subject expert for the following news channels.

	Sl. No.
	Date/Time
	Topic
	News Channel

	1
	20th April 2017, 

6:00-7:00 pm
	Impact of Doklam on India-China Relationship
	Digvijaya

	2
	28th June 2017,

6:00-7:00 pm
	Implications of Indo-China War
	Digvijaya

	3
	12th Oct 2017

9:00-10:00 pm
	Income and exports of Karnataka
	Digvijaya

	4
	7th November 2017,

6:00-7:00 pm
	Impact of Demonetisation
	Digvijaya

	5
	8th November 2017,

10:00 am -12:00 pm
	Impact of Demonetization on consumers
	Digvijaya

	6
	8th November 2017

9:00-10:00 pm
	Impact of Demonetization on consumers
	Digvijaya

	7
	1st Feb 2018,

11:00 am – 3:00 pm
	Pre and Post Discussion on Union Budget
	Digvijaya

	8
	16th Feb 2018,

11:30 am – 1:30 pm
	State Budget Discussion
	TV5 Kannada

	9
	3rd March 2018

9.30pm-10.00pm
	Narendra Modi or Rahul Gandhi...Who has better Charisma?
	Digvijaya

	10
	27th September 2022

6.00pm to 7.00pm
	Fear of Economic Recession after 2008 https://youtu.be/zex5vDJZyPE
	Zee Kannada News Channel

	11
	12th October, 2022

2.00 pm to 3.00 pm


	Impact of rising GST collection on Indian Economy https://youtu.be/JH0Crfr2W80
	Zee Kannada News Channel

	12
	23rd November 2022
2.00 pm to 3.00 pm
	Job cut Time: World Economic recession fear. https://youtu.be/IZ7OzBFzmhU
	Zee Kannada News Channel

	13
	27th January, 2023

6.00 pm to 7.00 pm
	Adaani Effect Stock Market Shock https://youtu.be/tAKDW6N_wJE
	Zee Kannada News Channel

	14
	1st February, 2023

2.00 pm to 3.00 pm
	Union Budget of India-2023-24 https://youtu.be/zex5vDJZyPE
	Zee Kannada News Channel

	15
	2nd February,2023
2.00 pm to 3.00 pm
	New Personal Income Tax Policy https://youtu.be/05URMnKdCco
	Zee Kannada News Channel

	16
	08th February, 2023

2.00 pm to 3.00 pm
	Home and Bike Loan Hike

Impact of increase repo rate on EMI https://www.youtube.com/watch?v=QugFvzuloz0
	Zee Kannada News Channel


PUBLICATION OF BOOKS: 

· Title of the Book “Impact of Subsidy and Promotional Strategies on Farming Patterns”, ISBN-13: 978-3-659-83999-3, ISBN-10: 365983999X, EAN: 9783659839993.
RESEARCH PROJECTS UNDERTAKEN: 

1. Asset Liability Management with special reference to Indian Overseas Bank (Regional Branch) under the guidance of Dr. Shree Ramappa (Vivekananda College) for M.COM Project.

2.  Asset Liability Management with special reference to Indian Overseas Bank, under the guidance of Dr. Anil Kumar (HOD, N.M.K.R. V College) for M.Phil Project.

3. A study on Internet usage pattern of adolescence with special reference to Health Oriented Projects under the Guidance of Dr. Jeevan (HOD, Christ University Management)

4. ‘IMPACT OF VISUAL, AUDITORY AND KINESTHETIC ADVERTISEMENT APPEALS ON BRAND IDENTITY, RECOGNITION AND RECALL--A DIAGNOSTIC STUDY’ (With Special Reference to the Mobile Network Service Providers in Bangalore Metropolitan Area).
VISITING FACULTY:
1. Commencing classes as a visiting faculty in Bharathiya Vidhya Bhawan for the subject of International Business Environment.

2. Commencing classes as a visiting faculty in N.M.K.R.V College for the subject of International Business Environment.

3. Commencing classes for the students of M.COM in St. Joseph’s College of Commerce in subjects like Small Scale Entrepreneurs and Project Management.
4. Commencing classes as a visiting faculty in bharathiya vidhya bhawan for executive MBA program on subject of consumer behavior. 

5. Commencing classes in Sheshadripuram Management Institutions for Certificate Programs under the title ‘Global Marketing Strategies’.
6. Commencing classes in C M R I T for personnel growth practices.

7. Commencing classes in Bhavan NIFTE institute of Management for Marketing, Consumer Behavior, Applied Psychology.

8. Commencing Classes in PGMP (Bharatiya Vidya Bhavan) for Corporates for Marketing, IB, and Consumer Behavior.

ACADEMIC ACHIEVEMENTS:
1. Been in the Board of Examination Committee in St Joseph’s College of commerce (Autonomous).

2. Assisted in making a data bank of paper setters for St Joseph’s College of commerce (Autonomous).

3. Assisted in setting the syllabus for B.B.M Course in St. Joseph’s College of Commerce (Autonomous).

4. Been a paper setter for institutions like Mount Carmel College, Christ College and St. Joseph’s College of Commerce.

5. Executive Board Member of Bhavan NIFTE Institute of Management

6. Board of Study Member for PGMP Bharatiya Vidya Bhavan for autonomous syllabus formation.

7. Examination Board for setting Papers in Mt Carmel College, Jyoti Nivas College, NMKRV College.
MAJOR MILESTONE ACHIEVED IN CAREER:

1. Successfully Completed the Coordination CRISIL accreditation as a LEAD for CMS Business School, JAIN (Deemed-to-be University) in the year 2019 with ‘A+’ in Karnataka State and All India ‘A’ Rating.

2. Successfully Completed the Coordination ISO-9001-2015 Certification as a LEAD for CMS Business School, JAIN (Deemed-to-be University) 2019 and also three Surveillance Audit.
3. Successfully Completed the Coordination NBA- National Board of Accreditation as a LEAD for CMS Business School, JAIN (Deemed-to-be University) in the year 2022, June, with 3 years Accreditation.

4. Successfully Completed the Coordination NAAC in providing the Data/Documents of CMS Business School, JAIN (Deemed-to-be University) in the year 2021, and JAIN University was accreditation with A++ with 3.71 Score.

5. Coordination as a LEAD for AMBA and AACSB Accreditation is in process.

6. Successfully implemented the Faculty Accomplishment Record System, and Event Records, Overall Record keeping of CMS Business School, JAIN (Deemed-to-be University) as Head IQAC Department.

Ph.D GUIDED
1. Impact of Psychological Well-being on Compulsive buying behavior with special reference to Indian millennial, Name: Chetan T. R at Jain University year 2018.

2. Yet finalize, Name: Jaideep at Jain University year 2019.

3. Effect of Sensory Stimuli on Consumer Shopping Behaviour with special reference to Retail. Name: Mr. Reji Meprathe at Jain University year 2019

PROJECTS GUIDED:
4. Provided guidance to students of B.B.M of St. Joseph’s College of Commerce (Autonomous) and New Horizon College.

5. Provided guidance to students of PGDBM from Bharathiya Vidhya Bhavan. 

6. Provided guidance on various main stream subjects of Finance, International Business, Marketing and Human Resource Management.

7. Provided guidance in marketing stream and International Marketing subjects in M P Birla Institute of Management.

8. Provided guidance in marketing stream subjects in CMS Business School, Jain University

9. Consultation on PhD/Mphil Thesis.
WORKSHOPS/ FDP TRAININGS CONDUCTED:
1. Conducted FDP training programme at CCTEK, S.J. (Govt) Polytechnic, for the topic of “Project Control Techniques and Methods” on 17-12-2021

2. Conducted FDP training programme at CCTEK, S.J. (Govt) Polytechnic, for the topic of  “Project Scheduling and Time Monitoring” on 16-12-2021

3. Conducted FDP training programme at CMS Business School, JAIN (Deemed-to-be University) for the topic of “Unleashing Excellence Of Academia Through Pedagogic Tools” on 09-09-2020.

4. Conducted FDP training program at CCTEK, S.J. (Govt) Polytechnic, for the topic of  “Classroom Delivery enhancement techniques in teachers” on 17-08-2020.

5. Conducted FDP training programme at CCTEK, S.J. (Govt) Polytechnic, for the topic of “Managing student's behavior and aligning them towards employable skills And the role of IQAC” on 19-08-2020

6. Conducted FDP training programme at CCTEK, S.J. (Govt) Polytechnic, Bengaluru, the topic of “Conflict Management, Decision Making and Problem Skills” on 14/12/2019 to 24/12/2019

7. Conducted FDP Training programme at CCTEK, S.J. Polytechnic, Bengaluru, the topic “Leadership, Teamwork & Personal Effectiveness” on 03/12/2019 to 09/12/2019.

8. Conducted NAAC Awareness Workshop on 13-02-2019 & 14-02-2019 on CMS Business School Bengaluru.
9. Seshadripuram Institute of Commerce and Management.

10. Net Training Program, Marketing management on 24-10-2019 at Sava Bharathi.

11. Global Marketing Management on 13/10/2019 at ASC Degree College.

12. Diversity & Inclusion - A Business Imperative" on 21/09/2019 at CMS Business School, JAIN (Deemed-to-be) University

13. Application of Econometrics in Research on 3/10/2019 - 05/10/2019 at CMS Business School, JAIN (Deemed-to-be) University.

14. Workshop on 19/07/2019 Management Development & Consultancy, The Corporate Training Arm of MDIS 
15. FDP Training programmed “Management and Leadership Skills for Academicians” on 17/06/2019 to 27/06/2019 at S.J. (Govt) Polytechnic

16. Stepping the Research ladder with analytics using SPSS on 31/10/2019 at Seshadripuram.

17. Invitation for Guest Lecture/ Consumer Pyschology In Millennium World on 22/10/2018 FDP at ASC Degree Collage, Bangalore.

18. National level Conference, Invitation for national Symposium as Chairperson on 03/10/2018 at ASC Degree Collage.

19. Invitation for Guest Lecture, Consumer Behaviour on 22/10/2018 at ASC Degree Collage.

20. Conducted Teacher Training Programmes on Research Methodology at ASC Degree College (2014) 
21. Conducted Teacher Training Programme on Innovation and Classroom Teaching at St. Clarent Degree College, BEL Road (2013).
22. Conducted one day training programme at Mico Bosch HR Employees title Implementation of Management Skills in Employee Development (2014).
23. Conducted Certificate Programs for Students on Global Marketing and Consumer Psychology at ASC Degree College, Bengaluru.

24. Conducted Certificate Programs for Students on Global Marketing and Consumer Psychology at Seshadripuram and ASC Degree College, Bengaluru.
25. Conducted 3 Faculty Seminars at MPBIM:

a) Sensory Analysis

b) Who am I?
c) Impact of Visual Auditory Kinesthetic on Brand Identity, Recognition and Recall.

26. Conducted Student Training Programme on “Filling the Big shoes of decision makers” at CMS Business School, Jain University 0n 9th January 2018 

MANAGERIAL SKILLS:  
1. Coordinating certificate programs (credit courses) in St. Joseph’s College of Commerce for two years.

2. Coordinator of Industrial Visits for St. Joseph’s College of Commerce.
3. Coordinator of Sports Department for the year 2005-2006.
4. In M. P. Birla Institute of Management

· Coordinating Industrial Visit Programs

· Coordinator of Orientation Programs (Bringing Experts from Industries and Academia)

· Coordination for Faculty Development Program

· Opened an adventure club for students

· Concept Building of Gharwale and Kollegala as a theme outing and coordinating.

· Been a core committee member in NAAC accreditation MPBIM.

SPECIALIZED SKILLS:
1. Attended a workshop on ‘Case Method of Teaching’ conducted by Case Research Society of India (CRSI) given and held at IIMB, Bangalore.
2. Successfully completed training on Neuro Linguistic Program and a certified NLP trainer from NFNLP, USA (01.02.2013).
3. Certified Internal Auditor ISO 9001-2015 on 23/04/2019 from Garani Consultants, Bengaluru.
PERSONAL DETAILS
LEADERSHIP QUALITIES:
1. School Captain in St. Meera’s School.

2. Cultural Coordinator in R.B.A.N.M.S Pre-University College.

3. Cultural and Commerce Coordinator in Vijay College of Commerce.

4. Vice President in St. Joseph’s College of Commerce (Post Graduation).
OTHER ACHIEVEMENTS:
1. Corrected Guinness Book of World Records, on the subject of “Longest measure of time in Hindu chronology when equated to earthly years.”

2. Corrected Limca book of Records on the topic of the oldest metallic coin.

3. Received Rashtrapathi Puraskar (President Award) and Rajya Puraskar (Governor Award) in Scouts.
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NATIONALITY
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TELUGU

  I HERE BY DECLARE THAT THE ABOVE-MENTIONED INFORMATION ARE CORRECT TO THE BEST OF MY KNOWLEDGE.

DATE:
PLACE: BANGALORE                                                   Dr. HEMANTH KUMAR. S
Reference:  1) Dr. Father Daniel 

                       PRINCIPAL

                       St. Joseph’s College of Commerce

                       Brigade Road,

                       BANGALORE

                       PH: 080-25360644
                   2) Dr. ANIL KUMAR
                       HEAD OF THE DEPARTMENT, 

                       N.M.K.R.V COLLEGE (AUTONOMOUS)

                       JAYANAGAR 3RD BLOCK, BANGALORE.

                       PH: 9341220659.

